
 
 

What this research is about 

Many people gamble for fun. However, some people 
develop gambling problems. Certain types of gambling 
games cause people more harm than others. Evidence 
suggests that electronic gambling machines (EGMs) 
and online casinos are especially harmful. People who 
play EGMs and gamble at casinos are more likely to 
develop gambling problems than people who play 
other types of games. 

Governments have introduced responsible gambling 
(RG) programs to prevent and reduce harm that 
people may experience from gambling. RG programs 
encourage people to gamble safely within their limits. 
A lot of studies about RG investigate how gambling 
operators can make different types of gambling 
games safer for people to play. More research is 
needed to understand whether specific RG strategies 
work better for different types of gamblers. 

In this study, the researchers explored whether an RG 
program affected different types of gamblers in 
different ways. The RG program was a motivational 
intervention that encouraged gamblers to reflect on 
their gambling habits and informed them of possible 
RG strategies to make changes. It was delivered either 
through a telephone call or a letter. 

What the researchers did 

The researchers reviewed data that were collected in 
a previous study. The previous study was a trial that 
assessed the impact of a telephone or letter-based 
motivational intervention. All 3009 participants were 
customers of Norsk Tipping. Norsk Tipping is a 
gambling company that is owned by the Government 
of Norway. Participants were among those who had 
lost the most money in the past year (top 0.5%).  

The trial had three phases. During the first phase, the 
researchers assessed what types of games 
participants played and how much money they spent 
on those games. The researchers determined 
participants’ theoretical loss. Theoretical loss refers to 
the amount of money gamblers are expected to lose 
in the long run based on the advantage that the 
gambling operator has on a game. The first phase 
covered 12 weeks before the intervention.  

In the second phase, the researchers divided 
participants into three groups. Each group of 
participants was similar in age and sex. They had also 
lost a similar amount of money while gambling. The 
researchers randomly chose participants in each 
group to either receive a telephone call, a letter, or 
neither. For the telephone call, Norsk Tipping staff 

What you need to know 

In this study, the researchers explored whether 
different types of people who gamble respond to a 
responsible gambling (RG) program in different 
ways. The researchers reviewed data that were 
collected in a previous study. Some participants 
received a telephone call about their gambling 
behaviour and possible strategies to make 
changes. Other participants received a letter about 
their gambling behaviour and possible strategies. 
The researchers identified six different types of 
gamblers. In general, the telephone call was more 
effective at encouraging participants to spend less 
money on gambling than the letter. The letter 
worked as well as the telephone call for gamblers 
who spent a lot on lottery. Thus, the letter seemed 
more cost-effective for lottery gamblers.  
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asked participants to estimate how much money they 
lost in the past year. They encouraged participants to 
think about their gambling behaviour and told them 
about RG strategies they could use to gamble safely. 
Staff also rated how motivated participants were to 
change their gambling behaviour after the call. The 
content of the letter was designed to be similar to the 
telephone call. The second phase was in week 13.  

In the third phase, the researchers evaluated 
participants’ gambling behaviour four weeks at a time 
for 51 weeks to see if their theoretical loss changed. 

What the researchers found 

The researchers identified six types of gamblers based 
on how much money they spent on different gambling 
games. “High Casino” gamblers spent a lot of money 
on casino games and little money on lottery, sport, 
and video lottery terminal (VLT) games. “High Sport” 
gamblers spent a lot of money on sports and little 
money on lottery and VLT games. “High Lottery” 
gamblers spent a lot of money on lottery games and 
little on sports and VLT games. “High VLT” gamblers 
spent a lot of money on VLTs and little money on 
lottery and sports. “Lottery/Mix” gamblers spent a 
medium amount of money on lottery games and little 
on other types of gambling. “Bingo/Casino” gamblers 
spent a medium amount of money on bingo and 
casino games and little on other types of gambling. 

Overall, the telephone call and letter did not differ in 
change in participants’ theoretical loss amount across 
the six types of people who gamble. Both were able to 
encourage participants to spend less money, with the 
telephone call generally worked better. The telephone 
call was more effective than the letter for “High 
Casino”, “High Sport”, “High VTL”, and “Lottery/Mix” 
gamblers. The telephone call and the letter performed 
as well for “High Lottery” gamblers. Thus, the letter 
seemed more cost-effective for “High Lottery” 
gamblers. These findings suggest that RG programs 
may be more useful if they are designed for specific 
types of gamblers. 

How you can use this research 

Researchers could repeat this study to determine 
whether different types of people who gamble also 

exist in other countries. More research is needed to 
determine whether RG programs are more useful if 
they are created for specific types of people. 
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About Gambling Research Exchange (GREO) 

Gambling Research Exchange (GREO) has partnered 
with the Knowledge Mobilization Unit at York 
University to produce Research Snapshots. GREO is an 
independent knowledge translation and exchange 
organization that aims to eliminate harm from 
gambling. Our goal is to support evidence-informed 
decision making in safer gambling policies, standards, 
and practices. The work we do is intended for 
researchers, policy makers, gambling regulators and 
operators, and treatment and prevention service 
providers.  

Learn more about GREO by visiting greo.ca or emailing 
info@greo.ca. 
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